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TOPICS

 Which role do marketplaces play in daily life?

 What are the theoretical approaches to regulation of digital 
platforms? 

 Actual legal status and legal obligations of the digital platforms 
in the Eurasian Region
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MARKETPLACES IN EVERYDAY LIFE 
OF EURASIANS

(с) Яндекс.Карты, 2026

(с) Telegram @b_retail, 2026

 Vital part of daily routine 

 Closer than most authorities

 Gatekeepers to most of material 
goods
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 Different patterns of risk 
allocation and 
management

 Different forms of supply 
chains and requirements 
to suppliers

TRADE PRACTICES VARY 
ACROSS THE GLOBE
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THE NUMBER OF MARKETPLACE USERS IS COMPARABLE TO THE POPULATION 
OF THE LARGER STATES

EU

USA

UZ

KZ

Amazon Walmart

Aliexpress

Ozon

Population of countries

China Russia

Users of digital platforms

Wildberries Yandex.Market

Population of countries Users of digital platforms
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POWER, AUTHORITY, AND 
RELATIVE AUTONOMY

• Instrumental
• Structural
• Discursive

Power

• Property based (including IP)
• Contract based

Authority

Relative autonomy
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ACTUAL STATUS OF REGULATION 
IN EURASIAN REGION

 Ad hoc attempts of regulation

 Competition and protectionist issues

 Data retention and data localization 
requirements

 Tariffs regulation

 Customs issues
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Seller

 Consumer 
protection
 Disclosure 

obligations

Intermediary

 Competition and 
non-discrimination
 Regulation of 

algorithms
 Dispute resolution

Controller
 Data protection
 Data retention

ACTUAL STATUS OF REGULATION 
IN EURASIAN REGION
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FINDINGS AND FURTHER ACTIONS

Existing challenge Required action

Representatives of platforms are excluded 
from the discussion on the rules

Multistakeholder process is required while discussing 
the approaches to the regulation of digital platforms

Discussing private law matters is impossible 
without paying respect to public ones

Mapping the scope of the entire digital platform regulation is 
needed before defining the private law matters 
that require regulation

No current understanding of what 
platform rules are fair

Reference rules may serve as a fairness benchmark 
for platforms and governments
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